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GARBAGE IN
GARBAGE OUT
The quality of your inputs will directly influence the 
quality of the output.



Content Ideation 
& Copywriting

Video/ Audio
Processing

AI Use Cases

Data 
Analysis
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Forecasting

AI Use Cases

User 
Research
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Advanced AI Applications in 
Healthcare Marketing



User Research 
& Sentiment Analysis
Speed up and lower the cost of user research, VOC, 
and sentiment analysis with the use of AI

● Create AI generated users to interview and survey based on LLMs

● Scrape and summarize thousands of reviews in minutes

● Compare this to what you do today not the ideal state
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Sentiment 
Analysis Output

Summary of 
positive reviews

43% of reviews were positive.

Users praised the convenience of 
online therapy, the ability to text 
with their therapist, and the quality 
of some therapists.

Many users found Talkspace to be a 
helpful and affordable option for 
therapy.

Therapist fit: 

The most important factor for 
reviewers is finding a therapist who is 
a good fit for them. This includes 
factors such as the therapist's 
experience, qualifications, and 
personality.

Convenience: Many users chose Talkspace 

because it was more convenient than 

traditional therapy.

Affordability: Some users chose Talkspace 

because it was more affordable than 

traditional therapy.

Features: Some users chose Talkspace 

because of its features, such as the ability to 

message their therapist throughout the week 

and the availability of live sessions.

Most important 
to reviewers

Top reasons for 
choosing service
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Patient-Centric 
Messaging & Copy
AI is not a pocket-sized Don Draper
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Chat GPT Generated



Patient-Centric 
Messaging & Copy
Right tools and right prompts allow you to create 
messaging rapidly for perpetual testing

● Creating copy variants

● Testing messaging approaches

● Creating thematic ads

● Copy jumping off point

● Pre-click and post-click consistency
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Patient-Centric 
Messaging & Copy
Anyword has a suite of tools for generating better copy

● Personas

● Brand voice

● Message guidelines

● Talking points

● Analyzing creative performance

● Analyzing similar brands’ performance

● Structured or free form
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Patient-Centric 
Messaging & Copy
Quickly generate & test marketing 
psychology concepts

● Does loss-aversion resonate more than 

gain-seeking messaging?

● AI can help you test different marketing 

psychology techniques to quickly understand 

what resonates with your target audience
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Patient-Centric Messaging & Copy

Leverage AI features within 
ad management software

Tools like Adalysis can recommend 

complete new RSAs for testing, making 

use of keyword data and grouping 

headlines and descriptions into 

categories that follow PPC best practices.
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Ad Performance Forecasting
Go from no forecasting or manual regressions to 
machine learning models with greater accuracy

● AutoML often exceeds benchmark accuracy metrics for top academic 

baseline models

● Data updates allow constant model retraining to keep forecasts 

up-to-date as new observations occur.

● Forecasts can be generated in a matter of minutes

● Complex models that can take numerous factors into account, such as 

seasonality, different ad platforms, or even global market trends
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Ad Performance Forecasting

15

Go from no forecasting or manual regressions to 
machine learning models with greater accuracy



AI’s Positive Impact on MMM 
MMM solutions are now real-time scenario building 
platforms that are more affordable than previous options
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Considerations
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Tread Carefully
AI Can Lie HIPAA Compliance 

is Required
AI Isn’t Always Better



Questions & Answers

Q&A



Take Flight
with Cardinal Digital Marketing

Reach out with
your questions:

Rich Briddock
Chief Strategy Officer

rb@cardinaldigitalmarketing.com www.cardinaldigitalmarketing.com


